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How to OUTSMART   
the Competition 

  
   4 Easy Communication Strategies 

to Make More Money  
More Easily! 



      

New Consumer Demands  



24/7 REAL 
TIME 
Information & 
Connectivity  



Get a new 

Attitude 
toward online connection 



Each Generation…. 

REBELS  
&  

EVOLVES  
 

Keeps their own values  
established during that time 

 
 

                      
         
 
 
        
 
           
 



Anything that is in the world…. 

 

 

When you were born is 

normal and ordinary  
and is just a  

natural way the world works 
 

                         Douglas Adams 

 



Anything that is invented… 

 

 

Between the time when you are 
15 to 35 is new,  

Revolutionary & 
Exciting  

and you can possibly get a 
career in it; 

                          
          
 



Anything invented AFTER 35… 

 Is against the  

natural order  

of things. 
 

 



Civics 
Before ‘45 



Civic Traits 
Company Loyalty  

Conservative 

Hard Working  

Patriotic 

RESPECT  



Civics 
Before ‘45 

Boomers 

1946-1964 

 



Baby Boomers Traits 

Team oriented,  

Personal gratification,  

Youth, Health & Wellness,  
Community 

Optimism  



Civics 
Before ‘45 

Boomers 

1946-1964 

 

GenX/Y 
1965-1980 

 



Gen X-Y  Traits  

 Techno literacy-Creativity  

 Fun, Self-reliant  

No Corporate Alliance 

Resourceful 

Skepticism 



Civics 
Before ‘45 

Boomers 

1946-1964 

 

GenX/Y 
1965-1980 

 

Millennials 

1981-2000 



Gen Y-Millennial-TRAITS  
    

ENTITLED 
In control     Diversity 

Socially Connected  
Take positive action  

Achievement & Confidence  

           WIFM 







Participatory Culture 



 GENY 

Represents more than 70 million 
consumers in the U.S. 

• Earn a total annual income of 
approx $211 BILLION  

• Spend approx $172 BILLION per 
year… 
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Hardwood Matters 



“For any company seeking to 
get its footing for future 

success must pay attention 
to the next large group of 

consumers of  

solid-woods products  
Terri Murphy Communications, Inc.                    
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Hardwood  Matters-GEN Y 



GenY-consumers who 
research everything, 

including  

Buying Houses  
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Hardwood Matters- GEN Y  



They  research what makes a 
house a house, namely the 

 Building Materials. 
 

“The hardwood industry must consider  

what these buyers prefer in  

their homes’ make-up.” 
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Hardwood Matters- GEN Y  



 
Adaptability! 



 
 

Context 
Relevance 
Voice 
Engagement 
 
 

Connection Formula 







Welcome to the Era of  

“Social Business”  



Tell me about one of your 
favorite restaurants …. 



You.com  

Social Sharing 

SEO 

Community 

Conversation  

Content for 
Marketing  



Keys to Expanding your Global 
Presence  



View this 02:35 minute video, Socialnomics,  
 on YouTube 

http://youtu.be/3SuNx0UrnEo 





B2B Connections 
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Why would you 
need LinkedIn? 

Grow your business connections 
through the relational capital 

of colleague 

“Recommendations” 

Who do you want to do 
business with? 

 



LUMBER - 521 

Linkedin has a great SEARCH option  
for companies & contacts  





IMPLIED 

Endorsements 
 



Forest to Floor has a Linkedin Profile 



Facebook has 1 BILLION users 

Get a Business PAGE 



Facebook  

• Spend an average of 6 hours & 35 
minutes per month  

• 543 million monthly active MOBILE 
users  

• 700 billion minutes spent per month 

• 58% of active users log in daily  





Impressive! 





700 YouTube Videos 
are shared on  

Twitter  
each minute  



Twitter 
• 140 million+ active users  

• Over 340 million tweets per day  

• 57% of all companies that use social 
media for business use Twitter 

• 100 million registered Twitter apps 
for smartphones  
– 50% of Twitter’s users use Twitter Mobile 







 Instagram  

• Over 1 billion photos  

• Searchable & discoverable  

• 30 million+ Registered Users  

• 5 million+ Photos Per Day  

• 575 Likes Per Second  

• 81 Comments Per Second 



Pinterest 

•97% of the fans of 
Pinterests Facebook page 
are women 

•Over 80% of pins are repins 



Pinterest 

• 50% of all Pinterest users have 
children 

• Pinterest referrals spend 70% 
more money than visitors referred 
from non-social channels 

• 28.1% users annual household 
income of $100,000 



New Learning Initiatives 

• Video Based Training 

• Texting Programs  

 



Over 4 BILLION hours of video 
are watched each month 



Search YouTube 
American 
Hardwood 

Results: 4,170  



15,754 Views  
American 
Hardwood  
YouTube 

CHANNEL  





Set up your own YouTube Channel  



Why a Blog 
should be a part 

of your online 
presence? 



38,700,000  
Hardwood  

BLOGS 
 



The HUB of your Online Presence 

BLOG 

Listening & 
Conversation  

Listening & 
Conversation  

 

Listening & 
Conversation  

Listening 
Conversation 

Facebook 

LinkedIn Twitter 

YouTube 











ICONS  



Chemical Issues 
with Bamboo 

Flooring 
827,000 Results 
in .42 seconds 

 



Check your online reputation ! 



Positive 
Sentiment 



Positive 
Sentiment  



Social Media CONVERGENCE 

Linkedin 

Facebook 

Twitter    YouTube 

Blogs 
You.com  



What to do next…… 



#1 Question from Businesses is… 

What is my ROI using 
Social Media? 



THE Celebrity Authority 





Tell Your Story or Someone Else 
Will… 

Twitter, Facebook, YouTube are NEWS 

PR is 24/7 and VIRAL  

Digital is mobile  

Media is tuned into social 

– Journalism includes social media 

 



 4 Strategies Create Community  

1. Set up a Professional 
LinkedIn Profile 

2. Set up a Facebook BIZ Page 

3. Develop a YouTube Channel 

4. Use TWITTER as a 
Newsfeed  



Need Strategy? 
 

“Harnessing the Power of 
Connection” 

 e-Communication  
Strategist & Consultant 

Terri@TerriMurphy.com                                       901-767-0000 
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